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Deans’ Messages

Murdoch University has an outstanding reputation in Singapore 
established over more than 20 years. We are committed to excellence 
in teaching and research and ensuring that our graduates succeed in 
their chosen careers.

Murdoch provides the perfect opportunity to continue your education 
and take the next step on a path of lifelong learning. As part of 
Murdoch’s commitment to first-class teaching in Singapore, we have 
established a dedicated office that employs full-time academics and 
learning support in a range of disciplines. 

Throughout your learning journey, our team of academic and 
professional staff will provide you with all the help and guidance you 
need to provide you with the best possible opportunity to succeed.

Dr Peter Waring
Dean
Murdoch University
Singapore Office
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The School of Business and Governance is committed to producing 
workplace-ready graduates who have a global mindset and are 
future-enabled.

The School designs and delivers innovative programmes that allow students to develop 

workplace relevant knowledge and skills that will support career success.

We strive to be highly relevant to business, government and the communities we serve 

by prioritising applied research, and programme design that supports the development 

of graduates who are workplace-ready, lifelong learners with a global mindset.

The School seeks to develop graduates who are sought after for the breadth and depth 

of their knowledge and skills, and for their appreciation of issues and challenges 

confronting business, government, and the not-for-profit sector internationally.

Professor Grant O’Neil
Dean

School of Business and Governance

The School of Psychology and Exercise Science at Murdoch 
University has a reputation for teaching, research and 
professional excellence.

Our staff includes award-winning teachers and researchers, as well as registered 

psychologists who work at the cutting edge of the field in professional settings. The 

School strives to provide a challenging curriculum within a supportive learning 

environment.

The Graduate Diploma in Psychology, as delivered in Perth, is professionally accredited 

by the Australian Psychology Accreditation Council (APAC), and provides students with 

a fourth year of study for those who have already completed an accredited three-year 

undergraduate degree in psychology. The University will seek accreditation for this new 

course delivered in Singapore.  

This programme develops advanced-level coursework and research skills for those 

seeking to work in psychology and the helping professions. 

Professor Paul Morrison
Dean

School of Psychology  
and Exercise Science

Deans’ Messages
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1Awarded to Kaplan in Singapore by JobsCentral Learning, Training & Education Development (T.E.D.) Awards. The award is conferred based on stringent assessment by an esteemed panel of 
judges consisting of industry experts, and voting by members of the public. 2Awarded to Kaplan Higher Education Academy. 3Awarded to Kaplan Higher Education Institute. 4Awarded to Kaplan 
Learning Institute. 5Awarded to Kaplan in Singapore BERG Icons of Learning 2017.

Award Winning Private Education Provider In Singapore

Best Private Education Institution

• Accountancy3 

• Business Management3

• Law3

• Marketing2 

• Psychology2

Gold Standard Service Provider
(Private Education Institution)

• Computer Science & IT2

Best Corporate Training Provider4

• Computer Science & IT

• Finance Management

• Senior Management & Leadership

Best Private Education Institution

• Business Management3

• Communications & Media2

• Computer Science & IT2 

• Marketing3

Gold Standard Service Provider
(Private Education Institution)

• Accountancy3

• Hospitality & Tourism2

Best Corporate Training Provider4

• Computer Science & IT

• Finance Management

• Leadership

JobsCentral Learning, Training & Education Development
(T.E.D.) Awards 20171

JobsCentral Learning, Training & Education Development
(T.E.D.) Awards 20161

Winner of Best Corporate Learning and Development 

Provider. Awarded to Kaplan Professional, part of 

Kaplan Learning Institute.

Winner of Best Corporate Leadership Programme.

Awarded to Kaplan Professional, part of Kaplan  

Learning Institute.

HRM Asia Reader’s Choice Awards 2016

HRM Asia Reader’s Choice Awards 2015

The highest level of recognition that ACCA awards to 

its tuition providers in recognition of the exceptional 

quality of tuition provision and support for ACCA 

students. Awarded to Kaplan Financial, part of 

Kaplan Learning Institute.

Platinum Approved Learning Partner
- Student Tuition

Top 3 Best Private Schools in Singapore

• 2013  •  2014 

• 2015  •  2016

• Winner of Best Private Education Institution  

    in Singapore5

• Winner of Leading Corporate Training &  

   Skills Development Provider4

• ATC Circle of Excellence Award (Asia Pacific)2

• Academia Circle of Excellence Award (Asia Pacific)2

• Instructor Circle of Excellence Award (Asia Pacific)2  

   for our trainer, Belly Rachdianto

Preferred Private Education Institution

• 2010/2011  •  2011/2012  

• 2012/2013  •  2013/2014

AsiaOne People’s Choice Awards

BERG Icons of Learning 2017 EC-Council Global Awards 2017

JobsCentral Learning and Rankings Survey

Kaplan in Singapore is part of Kaplan Inc., one of the world’s 

most diverse education providers and is the largest subsidiary 

of Graham Holdings, formerly The Washington Post Company. 

Its three entities in Singapore, namely Kaplan Higher Education 

Academy, Kaplan Higher Education Institute and Kaplan 

Learning Institute (comprising Kaplan Financial and Kaplan 

Professional) serve more than 30,000 learners from across  

30 countries worldwide and it is the only education provider in 

Singapore to be awarded the 4-year EduTrust certification for all 

three of them.

Registered with the Committee for Private Education (CPE), 
part of SkillsFuture Singapore (SSG) 
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Kaplan Higher Education Academy & 
Kaplan Higher Education Institute

Together, Kaplan Higher Education Academy and Kaplan Higher 

Education Institute form one of the largest private education 

institutions in Singapore, spanning more than 140,000 sqft across 

Kaplan City Campus @ Wilkie Edge and @ PoMo. The campuses are 

located in the heart of the city, all within walking distances from  

6 MRT stations across major train lines.

All our campuses are strategically located to provide students 

with convenience and conducive study environments, including 

state-of-the-art classrooms and computer laboratories, WIFI 

access, student lounges, well-resourced library and food & 

beverage outlets on campus.

#Terms and conditions apply. Subject to bank‘s approval.

Disciplines available:

Accounting & Finance

Business & Management

Communication & Media

*Applicable to part-time

Engineering*

Hospitality & Tourism Management

Humanities & Social Sciences

Information Technology 

Law

Nursing & Allied Health

Today, thousands of students are enrolled into Kaplan Higher Education Academy and Kaplan Higher 

Education Institute in Singapore, pursuing full-time and part-time programmes that range from 

Diplomas to Bachelor’s and Master’s Degrees.

Through strategic collaborations with prestigious universities from Australia, Ireland and the UK, Kaplan offers 

career-oriented academic programmes designed to provide students with skills necessary to qualify them for employment and to meet 

the demands of the industry.
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The Synergy Pod - Classroom of the Future 

The Synergy Pod “Classroom of the Future” at Kaplan is a comprehensive blended learning platform 
that integrates conventional classroom learning with technologically-mediated resources to enhance 
the student learning experience and engagement. These modern classrooms were built in mind to 
encourage teacher-student discussions and peer-to-peer collaboration, providing a dynamic and 
interactive learning experience for our students.

The Synergy Pods are created to be innovative yet practical and fully interactive, providing a visually stimulating and immersive 
learning environment. The hardware include:

Blended Learning is the systematic combination of face-to-face teaching with online learning materials and other digital resources, 

involving students, teachers and adapted learning resources. As an advocate for Blended Learning, it has become essential at Kaplan for 

the transfer of knowledge between students and faculty. It enables a greater variety of learning tools, encouraging students to collaborate 

real-time and increase engagement with content and faculty. Technology has also allowed learning analytics to track students’ attainment 

of knowledge throughout the lesson.

60-inch interactive whiteboard

55-inch LED flat screens

A tablet on every table to increase real-time 
online interaction

White-board finished tables which can be flipped 
up for presentation of answers and solutions 

Ergonomically designed seats for enhanced
learning experience

The Synergy Pod at PoMo Campus

7
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About  
Murdoch University

At Murdoch University, we believe that you are your own best 
asset and we recognise that the investment you make in yourself 
is your help for the future.

As a member of the Innovative Research Universities Group, we collaborate with a number 
of distinguished Australian universities, conducting research of national and international 
standing. 

With 87% of our research assessed as world standard or better1, our world-leading 
research in food security, sustainable development and health futures is informing 
leaders and nurturing innovation in tackling the most pressing regional and  
global challenges.

We pride ourselves on having academics who are pioneers in their fields,  
state-of-the-art facilities, exceptional student services and a wide range of undergraduate, 
postgraduate and research programmes, ranging across arts, business, engineering, 
health, information technology, law, science and teaching.

We have more than 23,000 students including 2,000 international students from 
over 85 countries studying in Perth, and another 8,000 students studying offshore.  
Our cultural diversity makes us one of the Top 100 Universities in the World under 50 
years old2.

As a forward thinking university with an international reputation and a wealth of expertise, 
Murdoch University is a top choice for a world-class degree. 

1. Excellence in Research Australia 2015
2. Times Higher Education Young University Rankings 2017 – Top 200 global universities under 50 years old
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Why Choose Murdoch University

World’s Top 100 Universities under 50 years old
(Times Higher Education Young University Rankings 2017 - Top 200 global universities under 50 years old)

Top 100 Best Universities in the Asia-Pacific region
(Times Higher Education World University Rankings 2017)

World’s Top 100 Most International Universities
(Times Higher Education World University Ranking 2016 – Top 200 Most International Universities)

Member of The Association of Commonwealth Universities (ACU)

Murdoch University is on the Ministry of Manpower (MOM) acceptable institutions list.  
(Applicable only to foreign student applying for work pass)
Source: http://www.mom.gov.sg/passes-and-permits/training employmentpass/ list-of-acceptable-institutions#/

Murdoch University is recognised by the Australian government1. Candidates with a degree from a 
University accredited by the home government of the country may be considered for appointment 
into the Singapore Public Service2

Source 1: http://cricos.education.gov.au/Institution/InstitutionDetails.aspx?ProviderCode=00125J

Source 2: http://www.ifaq.gov.sg/PSD/apps/ fcd_faqmain.aspx#FAQ_186707

Murdoch University is listed as one of the approved universities (Law Degree) eligible for admission 
to the Singapore Bar by Singapore Ministry of Law. (Applicable only to on-campus students)
Source: https://www.mlaw.gov.sg/content/minlaw/en/practising-as-a-lawyer/approved-universities.html

9
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Student Testimonials

After close to 15 years of service in an international aerospace company, I felt that it was time to further my education as a 

formal recognition of my current skillset.  In MNCs, there is an expectation for business leaders to hold a Master’s Degree or 

its equivalent. I did not want to settle for just ‘any’ Master’s Degree programme. After considering several options, I picked 

Murdoch’s Executive Master in Leadership, Strategy and Innovation (E-learning). It was the best choice because it offered 

content that is highly relevant to my career, a flexible schedule, and the resources for me to study whenever time permits 

from anywhere in the world.

I opined that the Executive Master’s three pillars of leadership, strategy and innovation suited a senior business leader. 

These competencies helped me to catalyse my team performance, integrate business strategy with operations, and create 

greater value for my company. 

I gravitated towards this postgraduate programme because I grew up in Western Australia and am very well aware of  

Murdoch University’s exemplary reputation. The programme content is highly relevant. I am confident that the knowledge 

would prove useful in my career where I need to apply leadership principles, strategic thinking and innovative vision. 

My job requires me to travel extensively; sometimes, at a fairly short notice. Executive Master’s e-learning programme 

delivery mode enables me to catch up with the class from anywhere in the world and at any time - as long as I have an 

internet connection. I appreciate the ability to view recorded lectures and read e-books as well as other course materials 

from the comfort of my hotel room while I am travelling. I am pleased that the Executive Master in Leadership, Strategy and 

Innovation (E-learning) programme’s intensive and modular curriculum allows me to complete in a year as opposed to a 

more drawn-out three-year part-time programme. 

Gregory Mariotto
Business Unit Manager, International Aerospace Company

Executive Master in Leadership, Strategy and Innovation (E-learning)

Murdoch University Student (2018)
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Student Testimonials

Despite graduating with a Bachelor of Science (Chemistry) Degree from National University of Singapore (NUS), I never 

put what I learned into practice. Instead, I began my career as an administrator in the civil service. Though comfortable at 

work, I felt that my job was too deskbound. I desire to forge a new career in education where I could engage in more social 

interaction with students and plan events for them.

My motivation for embarking on a Murdoch MBA programme was to pursue a life-changing career switch. Fueled by a desire 

to acquire new skills and knowledge that will allow me to pivot to a new industry, I researched several Masters Degree 

options before deciding on an MBA programme. 

I decided to proceed with a Murdoch MBA programme offered through Kaplan in Singapore because Murdoch University 

enjoys a great reputation internationally while Kaplan in Singapore is constantly rated as one of the best private institutions 

in the country. 

Having an MBA vastly improved my job prospects. I received more job offers when I informed prospective employers 

that I am currently doing my Masters. I am pleased that the Murdoch MBA programme has equipped me with leadership, 

project management, and negotiation skills. This made it easier for me to coach students and form effective collaborative 

relationships at the workplace.

Geraldine Tang Hui Ling
Assistant Manager, Public University 

Master of Business Administration

Murdoch University Student (2018)
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Having been through 2 retrenchments in my career, I am a great believer of “future-proofing” my job security through 

constant upskilling and learning. In fact, I credited my continuous training as the factor that gave me the edge to land a 

managerial role in the public sector, within a month after my second retrenchment.

I was determined to take my MBA after I witnessed how automation could easily displace technical roles, and strategic 

knowledge would be the key differentiator in taking one’s career further.

As a mature learner, I was back in class with a huge appetite for knowledge that would empower me. I am an engineer by 

training and was used to using fixed methods to solve problems. Through MBA subjects like Strategic Management, I learnt 

new perspectives and varied approaches to problems. It was a mind-blowing experience that lends deep insight on how to 

align the micro and macro environments for better competitiveness.

I chose Murdoch MBA due to its affordability and flexibility. It allowed me to complete the programme at a pace that suited 

me. I deemed this as one of the best investments that would pay good future dividends. I also derived joy learning from 

lecturers with extensive industry experience, and engaged with students as partners in learning.

Alan Koo
Compliance Officer, Government-linked Company

Master of Business Administration

Murdoch University Graduate (2017)

Graduate Testimonials
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My role as a strategic HR partner and HR adviser is a consultative approach working in tandem with business owners 

and leaders to align people agendas to the business objectives. I need to be equipped and kept abreast of the latest HR 

practices as well as developing further to hone my skills and build on my HR expertise, in order to be the enabler to lead 

organisational change and transformation.

My objective to pursue this Master’s Degree programme is because it is beneficial to the company as well as to the employees. 

From a company’s perspective, I believe with my newly acquired knowledge and skills through the executive programme, 

I can help the company to re-invent and integrate new HR practices, policies, systems and processes to help the company 

progress through increased productivity and effectiveness, to be sustainable and relevant to meet the business vision.

The programme is relevant to my role in the company and the case studies and research required in this programme would 

enable me to value add to the company and replicate the best practices. This will support the business expansion and talent 

pipeline plan. I need to help the company to streamline HR processes and review various innovative methods to automate 

certain processes and help our employees in their work, for speedier turnaround in terms of talent acquisition and retention 

strategy.

I believe my attainment of a Master’s Degree in HRM from Murdoch University will support my credentials as a seasoned 

HR professional.

Lily Lee
HR Director, UDC Pte Ltd

Master of Human Resources Management

Murdoch University Graduate (2017)

Graduate Testimonials
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During my course of work, I had interviewed many job applicants from junior to managerial positions for the company. I had 

reviewed many of the applicants’ resumes and observed that their highest academic qualification is a Bachelor’s Degree. I 

knew that to stay competitive and relevant in the market, it is a must for me to attain a higher level academic qualification 

especially at my current position as a General Manager. I had the interest to further my studies but had also kept it at bay 

for the past 8 years until now.

Holding this important role for the company, people look to me for directions. I must have the analytical skills and 

competency in making sound business decisions for the company. I am confident that I possess the working experience 

and the know-how in running our businesses.

My company is in the field of Biomedical Science. This fast-growing industry is becoming very challenging and competitive. 

I played an important role in my company’s expansion plan recently. It is in this very specific situation, the MBA programme 

has helped me gain better knowledge to connect with what I practice in my company. I have acquired new management 

techniques, approaches and new skillsets through some of the modules that had enabled me to contribute more efficiently 

and effectively in my role to the company.

My classmates in the MBA programme, coming from different companies and backgrounds, from civil servants to SME to 

MNCs, enabled me to access a wider network and further avail opportunities for my company’s business success.

I will definitely recommend this MBA to others given its academic and professional qualification are of recognition value to me.

Valerie Wong
CEO, Bio-Tech, Life and Medical Science Company

Master of Business Administration

Murdoch University Graduate (2017)

Graduate Testimonials
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Fast-Track Your Career With
A Postgraduate Degree 

Our Postgraduate Programmes focus on providing you with the business skills and the 
networking opportunities you need to lead and manage global enterprises in a dynamic 
and challenging environment. Our units in leadership, strategic management and global 
business challenge the known and explore the unknown.  

During your course of study, you will have access to leading academics, industry networks 
and teaching centre staff from around the world. Our well-credentialed teaching staff 
share their real-world experiences in a stimulating environment that encourages both 
experiential learning and collaborative learning.  
 
Whether you want to gain new professional qualifications and advance your career, 
change your career direction or pursue a personal ambition; our Postgraduate Degrees 
will help you to realise your potential and set you up for success.

1515



16

Graduate Diploma in Psychology

Unit Outlines

Advanced Psychological Assessment

This unit examines the major theoretical issues, practical 

applications and ethical considerations associated with 

individual and group psychological assessment, and  

measurement techniques.

Graduate Seminar in Psychology

This unit will prepare students for Graduate Diploma study and 

especially for the research project, integrate prior learning with 

themes central to the science and practice of psychology, link the 

content, approaches, and assessments to real-life, job-relevant 

contexts, and prepare students who will be seeking work.

Content includes critical methods for psychology and advanced 

topics.

Psychology: Principles and Processes of 
Psychological Intervention

This unit covers the application of psychology to facilitating 

individual, family and organisational change. 

The unit will draw on the scientific approach that underpins 

psychology and show how this can be applied in the 

psychotherapeutic context.

The content will cover the importance of the therapeutic alliance, 

interventions, the role of formulation, and the different measures 

of outcomes that can be employed.

Psychology: Practical Skills

This unit facilitates the learning of skills related to psychological 

practice and is designed to enable students to develop skills 

that will assist them applying their undergraduate knowledge to 

stakeholder needs.

In this programme, students will learn about the major fields of Psychology at 

advanced levels. The Graduate Diploma in Psychology assists students who wish 

to meet the minimum education qualification requirements for registration to work 

as a Psychologist in Australia. They will also be eligible to apply for entry into an 

accredited Masters in Psychology Degree programme.
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Psychology Project

Students work in small groups with an academic supervisor to 

develop, conduct, and write up a research project on a topic in 

psychology.  

You will be emailed explaining how to select projects 

approximately one week before teaching period commences. 

17

Industry-relevant Units

- Advanced Psychological Assessment

- Graduate Seminar in Psychology

- Psychology: Practical Skills

- Psychology: Principles and Processes of
   Psychological Intervention

- Psychology Project

12 months  

(Full-time programme)

18 months  

(Part-time programme)

Core Units

Duration Sample Certificate

More information is given in  the Graduate Seminar in Psychology 

unit and allocation to groups occurs by end of week 1.

This unit is not timetabled because student groups will have 

meeting times arranged with their supervisor (specified during 

project selection procedure).

17
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Unit Outlines

Graduate Certificate in Business Administration

Business Finance

This unit provides students with understanding of the  

macro-economic setting in which corporate financial decisions are 

made. Students will be exposed to finance theory and tools and 

techniques used in financial decision making. 

To assist students in acquiring this understanding, it is necessary 

for students to perform basic financial calculations.

The conceptual framework and techniques covered in this unit will 

provide students who wish to progress to a practitioner role within 

the finance discipline with a foundation for further studies.

Organisational Behaviour and Management

This unit introduces students to concepts and theories of 

organisational behaviour useful to managers. 

The unit considers behavioural impacts at the individual, group 

and organisational levels. 

The focus is on helping students to understand themselves and 

how they can operate today and in the future in management 

contexts within a globalised world. 

The unit uses practical, problem-solving and experiential 

activities to explore organisational behaviour and challenges 

for managers, individuals and interactions in organisations, 

organisational dynamics, and organisational processes and 

characteristics.

Accounting for Managers

While this unit provides an introduction to accounting issues 

relevant to both preparers and users of business reports, 

it predominantly explores the principles of financial and 

management accounting from a user perspective. 

The focus of the unit is on decision-making and providing  

a practical understanding of how to analyse information 

obtained from the accounting system to assist in management  

decision-making.

The Graduate Certificate in Business Administration provides the opportunity 

to develop advanced analytical skills needed to make sound business 

decisions. It focuses on the management of organisations and provides unit 

choices in two other key business disciplines.
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Strategic Marketing Management

This unit offers a sound foundation in marketing management 

strategy, which is relevant for all types of profit and  

not-for-profit businesses and organisations.

Marketing management strategy is essential practice for all 

brand and service operations.

The main topics include the marketing mix, product life cycle, 

consumer behaviour, the competitive environment, strategic 

options, market positioning, international marketing and  

online marketing.

Strategic Research in International Markets

Strategic Research in International Markets focuses on 

developing skills practical in nature and based on theory. 

This unit presents a practical understanding of how marketing 

research is conducted internationally. 

Students will gain the capability to effectively plan and manage 

market research projects, and conduct basic data analysis. 

The unit draws together the research skills and knowledge 

required to fulfil a marketing management role in the context of 

international marketing.

Industry-relevant Units

- Accounting for Managers

- Business Finance

- Organisational Behaviour and Management

- Strategic Marketing Management

- Strategic Research in International Markets

4 months  

(Full-time programme  

& Part-time programme)

Students who successfully complete the programme will be awarded the Graduate Certificate in Business Administration. They can gain 

direct entry to Master of Business Administration (MBA) and are required to complete another 4 modules. Upon the successful completion 

of the MBA, students will be awarded the prestigious certificate.

Core Units

Elective Units (Choose 2)

Duration

Successful Completion

Sample Certificate

19
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Master of Business Administration

Business Finance

This unit provides students with understanding of the macro-

economic setting in which corporate financial decisions are 

made. Students will be exposed to finance theory and tools and 

techniques used in financial decision making. To assist students 

in acquiring this understanding, it is necessary for students to 

perform basic financial calculations. The conceptual framework 

and techniques covered in this unit will provide students 

who wish to progress to a practitioner role within the finance 

discipline with a foundation for further studies.

Business, Society and the Environment

This unit addresses key issues about the relationship between 

business, society and the environment in order to foster a critical 

understanding of the role of firms in contemporary societies. 

It will pay special attention to the interplay of markets, politics, 

sustainability science and ethical reasoning in order to foster 

responsible management-and-governance approaches.

Entrepreneurship and Innovation Management

This unit explores the creation of product concepts, start-

up enterprises and social ventures. It focuses on concept 

development, evaluation, commercialisation, operational 

sustainability, planning and financing.  Students adopt an 

explicit process model to launch a new venture concept and 

learn how to pitch and sell their new business. The unit uses 

case studies, media clips, innovation tools, and seminar and 

assessment activities to explore how new organisations can 

emerge from creative concepts.

Global Business in the Asian Century

This unit addresses key issues about managing global 

businesses in the 21st century - often called the Asian century. 

It examines accelerated globalisation and the rise of Asia, and 

discusses how managers make decisions on firm strategy, 

market entry, alliances, marketing, R&D, production, supply 

chain management, and human resource management in a 

changing global business environment. The unit places you in the 

role of decision makers, developing your ability to innovatively 

apply theories to resolving problems in challenging international 

business situations.

Accounting for Managers

While this unit provides an introduction to accounting issues 

relevant to both preparers and users of business reports, 

it predominantly explores the principles of financial and 

management accounting from a user perspective. The focus of the 

unit is on decision-making providing a practical understanding of 

how to analyse information obtained from the accounting system 

to assist in management decision-making.

No longer can business professionals rely on a limited range of expertise. To get 

ahead in this ever evolving corporate world, it is important to have a broad skillset. 

Across 8 units, the Murdoch MBA will provide you with expertise in creating and 

managing global businesses, leadership, strategy, accounting and finance as well 

as specialisations in management, marketing or policy.

Unit Outlines
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Industry-relevant Units

- Accounting for Managers

- Business, Society and the Environment

- Business Finance

- Global Business in the Asian Century

- Leading the Engaged Enterprise

- Strategies for Growth and Excellence

- Entrepreneurship and Innovation Management

- Managing Strategic Risk and Projects

- Organisational Behaviour and Management

- Strategic Marketing Management

- Strategic Research in International Markets

12 months  

(Full-time programme  

& Part-time programme)

Core Units

Elective Units

Strategies for Growth and Excellence

This unit enables students to investigate how firms and 

organisations design and execute effective strategies. The unit 

also explores relevant issues: macro-globalisation, market 

competition, environmental, sustainability, information 

communication technology, mesogovernment regulatory 

frameworks, shareholder and stakeholder needs, and micro-

resources, leadership and organisational culture and climate. 

Students analyse recent case studies and ‘hot topics’ in strategy 

drawn from the media and business journals.

Strategic Marketing Management

This unit offers a sound foundation in marketing management 

strategy, which is relevant for all types of profit and  

not-for-profit businesses and organisations. Marketing 

management strategy is essential practice for all brand and 

service operations. The main topics include the marketing 

mix, product life cycle, consumer behaviour, the competitive 

environment, strategic options, market positioning, international 

marketing and online marketing.

Strategic Research in International Markets

Strategic Research in International Markets focuses on developing 

skills practical in nature, and based on theory. This unit presents a 

practical understanding of how marketing research is conducted 

internationally.  Students will gain the capability to effectively 

plan and manage market research projects, and conduct basic 

data analysis. The unit draws together the research skills and 

knowledge required to fulfil a marketing management role in the 

context of international marketing.

Leading the Engaged Enterprise

The modern enterprise engages with all quarters of society as 

it pursues its goals. The core of the engaged enterprise is its 

people. It is these engaged people who execute strategy with 

intent while continually exploring new horizons. This unit focuses 

on fostering and engaging with staff by distributing leadership at 

all levels of the enterprise, leveraging the power of groups and 

reaffirms the strategic role of human capital development in 

learning to innovate new responses to organisational challenges.

Organisational Behaviour and Management

This unit introduces students to concepts and theories of 

organisational behaviour useful to managers. The unit also 

considers behavioural impacts at the individual, group and 

organisational levels. The focus is on helping students to 

understand themselves and  how they can operate today and in 

the future in management contexts within a globalised world. The 

unit uses practical, problem-solving and experiential activities to 

explore organisational behaviour and challenges for managers, 

individuals and interactions in organisations, organisational 

dynamics, and organisational processes and characteristics.

Managing Strategic Risk and Projects

Strategic Risk Management (SRM) extends the concept of Risk 

Management in that it addresses the dynamic complexity during 

risk assessment processes. This innovative unit will address 

major types of risk management strategies at the enterprise level 

(Operation, Technology, Environment, etc). Students will engage 

with Enterprise Risk Management (ERM) frameworks and develop 

critical skills to analyse and identify key risks and opportunities. 

Project Management will be utilised with the development of a 

project plan to mitigate enterprise risks.

Duration Sample Certificate

21
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Data, Metrics, Reporting and Analytics

In this unit, students are introduced to common HR data, metrics 

and analytics that guide decision making in order to support 

strategic organisational goals. 

The first part of the unit focuses on understanding the role of 

data in decision making, the second part of the unit focuses on 

analysis techniques and data interpretation pitfalls, and the 

final part of the unit focuses on communication of results to 

enact change.

Master of Human Resources Management

Acquisition of Human Resources

For human resource management (HRM) to be effective it 

requires the development of effective practices that serve to 

resource, support and manage human resource systems. This 

unit covers the first phase of HRM including human resources 

planning, employer branding, recruitment and selection of staff. 

The description and use of selection tools and techniques is also 

outlined, including why and when they should be used, and the 

issues with each.

Employment Relations and Asia Pacific Contexts

This unit examines and compares the employment relations 

systems and environments in a number of Asia Pacific countries. 

Using a number of theoretical frameworks, the various 

approaches to employment relations in different countries are 

analysed and compared. 

The significance of the countries’ cultural and historical context 

is also considered. The impact of globalisation and the role of 

international stakeholders, such as multi-national companies 

and global unions, is also examined.

Accounting for Managers

While this unit provides an introduction to accounting issues 

relevant to both preparers and users of business reports, 

it predominantly explores the principles of financial and 

management accounting from a user perspective. The focus of the 

unit is on decision-making providing a practical understanding of 

how to analyse information obtained from the accounting system 

to assist in management decision-making.

Completing this Master’s Degree will allow you to make a real difference by 

managing an organisation’s human resources in line with strategic goals and 

objectives. You will gain skills in HR planning, staffing, training and development, 

performance management, remuneration, and complete a specialised unit 

which covers data metrics and employment relations in the Asia Pacific region.

Unit Outlines

Business, Society and the Environment

This unit addresses key issues about the relationship between 

business, society and the environment in order to foster a critical 

understanding of the role of firms in contemporary societies. 

It will pay special attention to the interplay of markets, politics, 

sustainability science and ethical reasoning in order to foster 

responsible management-and-governance approaches.
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Entrepreneurship and Innovation Management

This unit explores the creation of product concepts,  

start-up enterprises and social ventures. It focuses on concept 

development, evaluation, commercialisation, operational 

sustainability, planning and financing. 

Students adopt an explicit process model to launch a new 

venture concept and learn how to pitch and sell their new 

business. The unit uses case studies, media clips, innovation 

tools, and seminar and assessment activities to explore how new 

organisations can emerge from creative concepts.

Human Resource Management Law

This unit is about law relevant to the recruitment, performance 

and termination of employment relationships in Australia. It 

investigates the legal relationship between an employer  

and employee.

Coverage of federal legislation is a focus, with a study of 

contractual rights and obligations, legislated minimum 

standards, awards, enterprise bargaining and dismissal.

Global Business in the Asian Century

This unit addresses key issues about managing global 

businesses in the 21st century - often called the Asian century. 

It examines accelerated globalisation and the rise of Asia, and 

discusses how managers make decisions on firm strategy, 

market entry, alliances, marketing, R&D, production, supply 

chain management, and human resource management in a 

changing global business environment. 

The unit places you in the role of decision makers, developing 

your ability to innovatively apply theories to resolving problems 

in challenging international business situations.

Human Resource Management Perspectives

This unit presents an overview of the management of human 

resources from the perspectives of HR practitioners and line 

managers.

It examines practical and theoretical aspects of strategic and 

operational Human Resource Management.    Topics such 

as recruitment and selection, training and development, 

performance management and remuneration for the 

organisation’s most valuable asset are covered. 

Changing views on Human Resource concepts, processes, 

applications and evaluation will be canvassed. (MHRM students 

are advised to select this unit early in their programme).

Leading and Managing Nonprofit Organisations

Nonprofit organisations operate in areas including welfare, 

education, community development, health, sport, arts, tourism, 

politics and the environment.  

Run by community groups,  faith-based organisations, large 

bureaucracies, entrepreneurs and committed citizens, their 

contribution to the economy is incalculable, and the variety in 

their forms and operations vast. 

This unit will explore leadership and management of nonprofit 

organisations, their context, the theory surrounding their 

existence and operation, and consider practical aspects such as 

marketing, financing, governance, and people management.

Leading the Engaged Enterprise

The modern enterprise engages with all quarters of society as 

it pursues its goals. The core of the engaged enterprise is its 

people. It is these engaged people who exploit strategy with 

intent while continually exploring new horizons.  

This unit focuses on fostering and engaging with staff by 

distributing leadership at all levels of the enterprise, leveraging 

the power of groups and reaffirms the strategic role of human 

capital development in learning to innovate new responses to 

organisational challenges.

Managing, Evaluating and Developing Human Resources

This unit is about managing, measuring and developing 

human performance at work. It addresses these issues by 

looking at the relationship between employee learning and 

development in the context of performance management.  

The unit thus has a strategic focus – it is about organisational 

systems, and the integration of the performance management 

and learning and development functions. Its focus is on the 

practical application of theory in the workplace, and it is designed 

to suit both HR practitioners and line managers.

Managing Remuneration, Benefits and Motivation

This unit focuses on managing employee remuneration and 

benefits in contemporary organisations. It gives students a broad 

understanding of the theoretical frameworks underpinning the 

links between work behaviours and pay, and practical experience 

in designing and evaluating an effective remuneration system.  

Topics include the mechanics of determining relative job worth 

when establishing pay structures, the link between motivation 

theory and the use of incentive systems in performance 

management, the impact of economic theory and the broader 

environment in wage determination.
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Accredited by Australian Human Resource Institute (AHRI)

Ranked 27th in Eduniversal Masters Ranking 2017

Professional AccreditationIndustry-relevant Units

- Acquisition of Human Resources

- Data, Metrics, Reporting and Analytics

- Human Resource Management Law

- Human Resource Management Perspectives

- Organisational Behaviour and Management

- Managing Remuneration, Benefits and Motivation

- Managing, Evaluating and Developing Human Resources

- Strategic Research in International Markets

- Accounting for Managers

- Business, Society and the Environment

- Employment Relations and Asia Pacific Contexts

- Entrepreneurship and Innovation Management

- Global Business in Asian Century

- Leading and Managing Nonprofit Organisations

- Leading the Engaged Enterprise

- Managing Strategic Risk and Projects

- Organisational Change, Management and Consultancy

- Strategies for Growth and Excellence

Core Units

Elective Units

Possible to complete 

in 16 to 20 months^ 

(Part-time programme)

Duration Sample Certificate

Organisational Behaviour and Management

This unit introduces students to concepts and theories 

of organisational behaviour useful to managers. The unit  

considers behavioural impacts at the individual, group and 

organisational levels. The focus is on helping students to 

understand themselves and how they could operate today and 

in the future in management contexts within a globalised world.  

The unit uses practical, problem-solving and experiential 

activities to explore organisational behaviour and challenges 

for managers, individuals and interactions in organisations, 

organisational dynamics, and organisational processes  

and characteristics.

Managing Strategic Risk and Projects

Strategic Risk Management (SRM) extends the concept of Risk 

Management in that it addresses the dynamic complexity during 

risk assessment processes. This innovative unit will address 

major types of risk management strategies at the enterprise level 

(Operation, Technology, Environment, etc).  Students will engage 

with Enterprise Risk Management (ERM) frameworks and develop 

critical skills to analyse and identify key risks and opportunities. 

Project Management will be utilised with the development of a 

project plan to mitigate enterprise risks.

Organisational Change, Management and Consultancy

This unit focuses on the role of the consultant or change agent 

(internal and external) and the applications and limitations of 

established change consulting approaches in different contexts. 

Broad approaches or planned interventions explored 

include Organisational Development (OD), Organisational 

Transformation (OT), HR Interventions, Knowledge Management 

and Organisational Learning, ICT implementation and Business 

Process Re-engineering (BPR).

Strategies for Growth and Excellence

This unit enables students to investigate how firms and 

organisations design and execute effective strategies. The unit 

also explores relevant issues such as macro-globalisation, 

market competition, environmental, sustainability, information 

communication technology, mesogovernment regulatory 

frameworks, shareholder and stakeholder needs, and micro-

resources, leadership and organisational culture and climate.  

Students analyse recent case studies and ‘hot topics’ in strategy 

drawn from the media and business journals.
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^Subject to university’s approval
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Accounting Processes

This unit provides the fundamental concepts and technical skills 

that students need for future units in accounting. By the end of the 

course, students will be able to record accounting transactions 

and produce relevant financial statements in accordance with 

Australian Accounting Standards.

Topics include the double entry recording system, financial 

statements, valuation and measurement of assets, and 

cash flow statements. Students will also utilise QuickBooks 

software to facilitate their understanding of the computerised  

accounting process.

Accounting Theory and Governance

The focus of this capstone accounting unit is on the 

theories that underpin contemporary accounting issues and  

accounting standards.

Topics include accounting theories, measurement alternatives, 

governance and ethics, triple bottom line and social responsibility 

reporting and the importance of understanding user needs and 

impediments to transparent financial reporting.

Accounting for Managers

While this unit provides an introduction to accounting issues relevant 

to both preparers and users of business reports, it predominantly 

explores the principles of financial and management accounting 

from a user perspective.

The focus of the unit is on decision-making providing a practical 

knowledge of preparing basic financial statements and analysing 

information obtained from the accounting system to assist in 

management decision making.

Auditing

The objective of the unit is to develop a theoretical and legal 

background to the role and responsibilities of the auditor and 

the audit process. 

Topics include the scope and limitations of the audit, the legal 

background to audit responsibilities and duty of care, auditing 

standards, accepting and planning audit engagements, 

evaluating audit risk, internal control, audit evidence, audit 

procedures and audit reports.

Unit Outlines

Master of Professional Accounting

This programme allows you to add an accredited accounting qualification to your 

qualifications from any other discipline. Accounting is vital in the management 

of any organisation. In this programme, you will learn how to make the kind of 

decisions that affect an organisation’s planning, control and performance. You will 

learn about buying and selling company shares, lending funds and providing goods 

and services. This Master’s Degree is eligible for ACCA F1-F9 exemptions.
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Management Accounting

This unit focuses on providing accounting information to internal 

management. The topics include advanced costing methods 

and systems for services, products and overheads, information 

for managing resources for performance evaluation and tactical 

decision-making. 

In addition, contemporary approaches to measure and manage 

performance using non-financial indicators will be discussed.

Corporate Accounting

This is an advanced unit in financial accounting which focuses on 

issues that arise because a business is incorporated. 

The topics include those that have a high degree of specific 

relevance to large public companies and include share issues, 

tax-effect accounting, consolidations, asset revaluation and 

intangibles, and accounting for foreign currency. 

These topics will be discussed in the context of the law, 

International and Australian Accounting Standards and generally 

accepted accounting practices.

Business Finance

This unit provides students with understanding of the  

macro-economic setting in which corporate financial decisions 

are made. Students will be exposed to finance theory and tools 

and techniques used in financial decision making.

To assist students to acquire this understanding, it is necessary 

for students to perform basic financial calculations. The 

conceptual framework and techniques covered in this unit will 

provide students who wish to progress to a practitioner role 

within the finance discipline with a foundation for further studies.

Business Valuation

This unit provides an overview of the concept of value and 

the standards, concepts and principles of valuation and their 

application in the financial and corporate world. It gives an 

introduction to valuation theory together with practical skills in 

business valuation. 

Different approaches to business valuation will be 

explored together with outcomes that are theoretically 

sound and legally defensible in practice.

Principles of Business Governance

This unit provides an overview of the multifaceted governance 

framework of business in Australia. 

It gives an introduction to the governance requirements relevant 

to business within an Australian context with particular reference 

to business transactions, ethical and fair business practices, 

the establishment and operation of business associations, 

including partnerships and corporations, and the rights, duties 

and obligations of various stakeholders in these business 

associations.

Economics and Business Strategy

Increasing competition and rapid technological change mean 

that, more than ever before, managers must have a sound 

understanding of the economic fundamentals of business 

enterprises, the operation of markets and the role played 

by governments.

In this unit, particular emphasis is given to the strategic 

interdependence of many businesses and their efficiency.

Taxation Principles

The unit considers the principles of Australian income tax law as 

they apply to all taxpaying entities.  

The emphasis is on learning general tax rules and how those rules 

apply to broad categories of business and financial transactions, 

rather than on the myriad of specific provisions and exemptions. 

Teaching of this primary tax unit at graduate level is based on the 

supposition that students will approach tax law as an integrated 

component of a complex economic and business environment.

Quantitative Research for Business

Statistics is a vital part of most decision-making processes. Both 

descriptive and inferential statistics are utilised to explain and 

interpret information. 

This unit introduces data analysis and decision-making tools for 

managers. Students will identify situations in which quantitative 

analysis can support problem solving and decision making. They 

will gain experience in applying decision analysis techniques 

and statistical packages in management contexts. 

These include the modelling of business research problems, 

presenting descriptive measures of quantitative data and 

reporting statistical inferences.
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Industry-relevant Units

- Accounting for Managers 

- Accounting Processes 

- Accounting Theory and Governance 

- Auditing 

- Business Finance 

- Business Valuation

- Corporate Accounting

- Economics and Business Strategy 

- Management Accounting

- Principles of Business Governance 

- Quantitative Research for Business

- Taxation Principles

Core Units 12 months  

(Part-time programme)

Duration Sample Certificate

1. Associate membership is available to applicants who have completed an       
    accounting degree or an equivalent accounting qualification

Accredited by ACCA. Exemptions for F1-F9 papers.

Accredited by CPA Australia. 
Direct entry into CPA programmes.

Accredited by Chartered Accountants of Australian and 
New Zealand (CAANZ)

Professional Accreditations, Recognition & Membership

Recognised by Institute of Public Accountants (IPA)

Associate member of the Institute of Singapore Chartered  
Accountants (ISCA)1

27
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Effective leadership is no longer simply about managing individual disciplines, 

from HR to marketing to finance. It’s about bringing them together. You must 

nurture integration, collaboration and change to improve individual and team 

performance. This is the inspiration for our Executive Master in Leadership, Strategy 

and Innovation (EMLSI).

Executive Master in Leadership, Strategy 
and Innovation (E-learning)

We live and work in a new era of interconnected, international business, defined by new products and new technologies 

that demand new business models and strategies for profit generation and value creation. It means that today, leaders 

need to think and work differently. Innovation and integration are now leadership imperatives which led us to ask business, 

government and academia the question: 

What kind of development do the leaders of tomorrow actually want and need?

The EMLSI Advantage

This postgraduate programme has been created – from the 

ground up – for aspiring leaders with a minimum of three 

years of supervisory experience from the private, public and  

not-for-profit sectors across the Asia Pacific. It is designed 

for professionals looking to move into higher levels of 

management in their particular field. The programme 

integrates the three thematic areas of Leadership, Strategy  

and Innovation.

As a cohort, you could be undertaking an international immersion 

module either with one of our programme partners e.g. 

Steinbeis University in Berlin or at one of Murdoch University’s 

International nodes e.g. in Singapore or Dubai.

Designed by Leaders for Leaders

International Immersion

The programme content for each module will be available 

online before commencement. It will be accessible 24/7 

through an innovative learning platform designed for social 

learning. Weekly live video workshop sessions will keep you 

motivated to learn by interacting with your peers and the  

academic coordinator.

Study Anywhere Any Time

Online learning environment with peers from around the 

world create an exceptional opportunity to supplement your 

understanding of core principles with rich and diverse global 

perspectives.

Global Campus
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12 months 

(Part-time programme)

Duration Sample Certificate

Study online at your own pace

Access the learning material online, whenever it suits you, via our flipped classrooms. This includes:

Broaden your international experience 
and network

Today’s business marketplace is more international and 

interconnected than ever, something that is reflected in our 

programme.

Extend your network of like-minded peers even further with an 

international cohort who work in the public, private and not for 

profit sectors in a variety of industries. 

You will attend an International Immersion module in Berlin, 

Singapore, Dubai or Perth to draw upon the knowledge of the 

three themes of Leadership, Strategy and Innovation.

For sample of the technology-enabled learning platform go to: vimeo.com/145218111

^Online collaboration sessions are compulsory. There are two sessions each week. The duration of each session is 3 hours. 

Lectures and readings

Quizzes and assessments

Video journals and podcasts

Online collaboration sessions^

Case study discussion and debates

Course notes and knowledge transfer sessions

The EMLSI Learning

Assimilate vast amounts of management and business data

Disseminate your analysis to different audiences

Turn the data into coherent strategies and decision making

Improve your ability to work autonomously, flexibly and creatively

Identify challenges and resolve problems as an innovative leader

Work productively with a team of your leadership peers

Join your peers in activity-based workshops

Bring everything you have learned in our flipped classrooms to your activity-based workshop sessions where, 

under the guidance of world-class academics and guest speakers, you will tackle:

Role-playing challenges

Problem-based scenarios

Case studies, including team analysis

Gamification and facilitated peer discussion

Real-world simulations and industry engagement

29
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Possible unit exemptions for candidates who hold relevant Postgraduate qualifications.

Each trimester is a 4-month period covering 3 units. Each unit includes 24 hours of online facilitations by the lecturer.

Programme Outline

1-Year Executive Master in Leadership, Strategy & Innovation (E-learning)

Programme 
Outline

Leadership Themes Strategy Theme Innovation Themes

Unit 1 Leadership Dynamics  
– From Follower to Leader

Managing Uncertainty  
through Scenario Planning

Managing a Global Business

Unit 2 Developing High Performance  
Work Systems

Leading from Strategy to Operations Creating Value for Organisations

Unit 3 Manager as a Performance Coach
Rethinking Strategic Value of 

Markets and Consumers
Stakeholder Governance in a  
Business Society Ecosystem

Modules International Immersion Capstone Consultancy Project

Description The focus of this module will draw upon three themes 
of Leadership, Strategy and Innovation and choice 
of international location to be determined by the 
participating cohort.

Our collaborating universities are in Berlin, Dubai, 
or Singapore. 

This self-directed module under academic supervision 
provides both the opportunity and the experience for 
you to apply the knowledge gained throughout the 
programme in resolving a ‘live case’.
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Unit Outlines

MBS608 Leading from Strategy to Operations
Building on techniques learned in the leadership theme, this unit covers the design and implementation of strategy, both at the organisation and 
business unit levels. It also presents the tools and methodologies for industry and competition analysis as well as techniques to tap uncontested 
markets to deliver fast growth and superior profitability. Emphasis is placed on the importance of execution-centred strategic planning and the 
management of business processes, as well as on change management and overcoming the challenges of strategy implementation.

MBS607 Managing Uncertainty Through Scenario Planning
Reacting to organisational environments that evolve continuously requires managers to work with constant change and uncertainty. One avenue 
of responding to the complexity of such environments is to adopt a scenario planning approach as part of strategy building. Organisational 
strategy can be better constructed and executed by reflecting on multi-disciplinary input that result in new trends, driving forces and macro 
events. This module enables managers to assess externalities, develop, apply and evaluate scenarios to the organisation’s strategic context.

MBS609 Rethinking Strategic Value of Markets and Consumers
When business, societal and environmental realities evolve, the strategic value creation, communication and dissemination process also 
undergoes change. This module critically assesses these new realities in the context of a virtualised and globalised business world and evaluates 
its impacts on markets and consumers. The module will provide an analytical framework around which business problems can be tackled and 
strategic decisions made to better communicate and disseminate processes while enhancing strategic value.

MBS613 Managing a Global Business
This module addresses key challenges faced by executives in managing business in a globalised world, and aims to equip students with 
practical knowledge and skills that will allow them to develop innovative strategies for cross-border market entry, production, marketing, 
human resource management, and other demanding tasks.

MBS628 Creating Value for Organisations
Businesses create value by supplying products/services that meet customer demand. Using a series of articles, videos and cases, this unit 
introduces advanced techniques to: analyse the building blocks of value creation across organisations; design a strategic business model, 
leveraging the power of various stakeholders through the principles of co-creation; mainstream innovation across the organisation while 
managing risk, and improve decision-making to drive organisational performance.

MBS637 Stakeholder Governance in a Business-Society Ecosystem
This module addresses key issues around business and governance from a multi-stakeholder perspective, and aims to equip students with 
knowledge and skills that will allow them to develop innovative ‘shared-value’ and responsible business solutions. This module is grounded on 
the 3 key streams of the School of Business and Governance: business, politics/governance and sustainability.

MBS601 Leadership Dynamics: From Follower to Leader
Enabling a context within which people can exceed their mission is the central purpose of leadership. This module supports participants by 
helping them reflect on their behaviours and attributes as managers by responding to key questions: Where am I in my leadership journey? How 
do I respond to evolving externalities and what changes will I need to make to transition from a follower to a leader? This module will enhance 
and activate your transition from a follower to a leader.

MBS602 Developing High Performance Work Systems
HPWS is used to describe a management strategy whereby a set of complementary human resource management and work practices are 
implemented with the expectation that they will deliver improved organisational performance. In this module the theory and empirical evidence 
of HPWS is explored, analysed and critically evaluated. Participants will acquire an understanding of the design principles underpinning the key 
elements of an HPWS. Additionally, participants will explore the impact of national and organisational culture in facilitating HPWS.

MBS604 Manager as a Performance Coach
This module addresses key issues focused on developing the participant as a manager-coach. Coaching as a profession has undergone 
rapid advancements over the last two decades. Inherently, coaching fundamentally revolves around boosting individual performance in 
changing contexts by leveraging individual talent and potential, knowledge advancement and capability enhancement. This module will help 
the participant learn, assess and apply coaching frameworks and the processes involved in their own organisational context enhancing the 
experiential learning activity for the participant.
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Murdoch University was established in 1973 as Western Australia’s second research university. Today, with around 22,000 students 

and 2,000 staff, the university has three campuses in Western Australia. 

The Executive Education Centre (EEC) in Perth delivers a Graduate Certificate in Business (Executive Leadership and Management) 

currently to Emergency Services in WA. Other international specialised programmes in Strategic Leadership Excellence are delivered 

to cohorts in Malaysia and the Managers as Performance Coach programme as part of the Australia Africa Awards Fellowships. 

EEC is part of the industry and internationally connected Singapore Centre for Research in Innovation, Productivity and Technology 

(SCRIPT Singapore). This helps drive the depth, rigour and robustness of this Executive Master’s programme.

For more information about SCRIPT, 
visit www.murdoch.sg/about-script/ 

About Murdoch University Executive Education Centre & 
SCRIPT Singapore

SCRIPT SINGAPORE >

MURDOCHSCRIPT.ORG 
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Associate Professor 
Chris Vas
Deputy Dean 
Murdoch University, Singapore Office 
Director, Executive Education Centre & 
Singapore Centre for Research,  
Innovation, Productivity and Technology 
(SCRIPT)

Associate Professor 
Peter Waring
Dean

Murdoch University 

Singapore Office

Dr Greg Lopez
Lecturer (Professional Practice)

Executive Education Centre
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Executive Education Faculty, Perth & Singapore

Chris leads the Executive Education Centre in Perth and heads up the Singapore Centre of 

Research, Innovation, Productivity and Technology (SCRIPT) in Singapore.

 

Chris has considerable expertise in innovation and productivity policy, human capital 

development, public management issues and strategic future planning.  He has designed 

and delivered leadership, strategy and management  programmes for public and private 

sector clients, including Oil & Gas Corporation (ONGC), Areva Energy, Maersk Ltd (Denmark), 

Indian Ministry of Home Affairs, Coca Cola and Vodafone. Beyond industry engagement, he 

has worked in policy advisory capacities in the Australian Government and enriched his research 

career leading the Productivity and Competitiveness policy research programme at the Australian 

National University (ANU). He has also held visiting positions at Harvard University and Stanford 

University in the US.

Peter is Murdoch’s Singapore Dean, based in Singapore where the university has significant 

transnational education activities. As Singapore Dean, Peter is responsible for advancing the 

University’s academic and strategic interests in Singapore. Peter has previously held academic 

positions at the University of Newcastle and the University of NSW (Asia) including the leadership 

positions of Acting Pro Vice Chancellor (International) at the University of Newcastle and Academic 

Director and Deputy CEO of Newcastle’s Singapore operations. 

A qualified lawyer, Peter also holds degrees in Commerce and Management. He is the co-author 

of four books on employment relations and has published more than sixty book chapters and 

articles in leading international and national journals. His research and teaching interests span 

the business and law fields of employment relations, human resource management, corporate 

governance and labour law. In 2011, Peter was a recipient of the Australian Government’s 

‘Outstanding Young Alumni Award’ in Singapore. He has lived in Malaysia and Singapore for the 

past 11 years. 

Greg is a lecturer with EEC. He is the unit coordinator for the Capstone Consulting and International 

Immersion modules of the Executive Master programme.

 

Greg has extensive experience in the Asian region, working on public policy issues involving 

economic and political reforms. Dr Lopez was educated in Malaysia and Australian and holds a 

PhD in Economics from the Australian National University (ANU). Greg is also affiliated with the  

Murdoch University Asia Research Centre and the Centre for Responsible Citizenship and 

Sustainability, and a Visiting Fellow at the Department of Political and Social Change (ANU).
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Learning Cycle (Full-time Programme)

Programme Management

Assessment Methods

Students will attend a combination of lectures, tutorials and workshops in this programme. Students have the flexibility to plan their study 

schedule and enrol in 1 to 4 units per trimester. Classes are conducted from Monday to Friday, 5 times a week. Each unit is supported with 

24 to 48 contact hours.

These programmes are managed by a professional programme 

management team at Kaplan, which ensures students receive vital 

support throughout their academic journey. Students will receive 

class schedules, study notes, regular programme updates, and 

where applicable, advice on access to online resources including 

administrative support via Kaplan 360 mobile application. In 

addition to assessment management, the dedicated team will 

also assist students with advice on policies and procedures.

Graduation & Recognition

Students who successfully complete the programme will be 

awarded the prestigious certificate. The degree will be the same 

as that awarded to on-campus graduates in Australia.

Graduation ceremonies are held twice a year in Singapore 

and twice a year in Perth. Graduates are encouraged to  

attend the degree convocation in Perth with their families 

whenever possible.

Units can be assessed by any combination of in-class 

participation, written assignments, individual group projectwork, 

in-term tests and final examination. Examinations are held after 

office hours or on weekends. Assessment methods may vary 

according to individual unit requirements.

This programme is supported via internet access to Murdoch University’s online library & resources and faculty visits.

Classes 5 times  
per week

Study Break Assessment Period
for Final Examinations

Programme Structure & Content
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Week
1 to 12

Week
13

Week
14

Next
Trimester

Classes 2 times  
per week

Study Break Assessment Period
for Final Examinations

Learning Cycle (Part-time Programme)

A typical trimester is a 4-month period covering a full study load of 12-credit points (each unit carries either 3 or 6-credit points) though 

students have the flexibility to allocate their study load whereby they can study less than 12-credit points. However, any reduction in the 

number of units studied in the trimester will increase the length of study. Each unit of study is supported with 24 to 48 hours of in-class 

room contact conducted on weekdays evenings and weekends.

This programme is supported via internet access to Murdoch University’s online library & resources and faculty visits.

Week
1 to 12

Week
13

Week
14

Next
Trimester
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Kaplan Career Fair

The biannual Kaplan Career Fair is the biggest employment event held on campus for our students and alumni. With over 500 vacancies 

offered by more than 70 hiring organisations including multi-national corporations from across key sectors such as Aviation, Banking 

& Finance, IT, Healthcare, Engineering, Hospitality & Events and others, our students and alumni have access to wide ranging job 

opportunities to suit their interests or advance their careers.

Attendees also get to meet potential employers face-to-face to learn more about possible career paths and through our career advisory 

services, be enlightened with career tips and guidance, all to enhance their employability.
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Graduation Ceremonies

There are two graduation ceremonies every year. The ceremony is a celebration of all of our graduating students’ achievements.  

It is an important milestone in their lives and a truly unforgettable day for them and their families.
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Alumni Network

As a graduate of Murdoch University, we welcome you to the Murdoch Alumni family. Join  a growing domestic and international community 

of over 70,000 alumni. Connect with us by joining our networking session to strengthen your links with other alumni and the University.
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Application & Fee Schedules

Fee Schedule

Entry Requirements

Tuition Fee

Non-tuition Fee

Refund Policy

EduTrust Certification

For more information, please contact our programme consultant 

or email murdoch.sg@kaplan.com

Please refer to the insert for the information on:

•

•

•

•

The Graduate Diploma in Psychology programme accepts the 
following qualifications:

• A Bachelor’s Degree in Psychology.

• Other qualifications or a Degree completed more than 10 years 

will be assessed on a case–by-case basis.

• Applicants are required to meet Murdoch University’s English 

language requirements.

• In all cases, the final decision for admission to the programme 

rests with Murdoch University.

The Master of Business Administration programme and the 
Master of Human Resources Management programme accepts 
the following qualifications:

• A Bachelor’s Degree with 2 years of relevant working experience.

• Other equivalent qualifications with 2 years of relevant working 

experience will be assessed on case-by-case basis.

• Applicants are required to meet Murdoch University’s English 

language requirements.

• In all cases, the final decision for admission to the programme 

rests with Murdoch University.

The Executive Master in Leadership, Strategy and Innovation 
(E-Learning) programme accepts the following qualifications:

• A Bachelor’s Degree (in any field) and a minimum of three years 

supervisory/managerial experience.

• A Diploma with a minimum of 10 years of relevant working 

experience, with a minimum of three years supervisory/

managerial experience will be considered on case-by-case-

basis.

• Applicants are required to meet Murdoch University’s English 

language requirements.

• In all cases, the final decision for admission to the programme 

rests with Murdoch University.

The Graduate Certificate in Business Administration programme 
accepts the following qualifications:

• A Bachelor’s Degree or higher.

• Other professional qualifications will be assessed on case-by-case 
basis.

• Mature applicants who are Diploma holders with a minimum of 

10 years of relevant working experience can be considered.

• Applicants are required to meet Murdoch University’s English 

language requirements.

• In all cases, the final decision for admission to the programme 

rests with Murdoch University.

• Students who have completed a Degree with an accounting 

major from an Australian University will not be considered 

for admission.

• Applicants are required to meet Murdoch University’s English 

language requirements.

• In all cases, the final decision for admission to the programme 

rests with Murdoch University.

• Other equivalent qualifications with 2 years of relevant working 

experience will be assessed on case-by-case basis.

Applicants are required to complete the application by providing:

• Duly completed and signed application form

• List of qualifications, certificates and proof of official transcript 

from each institution attended (Certified copy of the official 

transcript is acceptable)

• Photocopy of passport or identification card 

• To provide a CV/Resume including your supervisory experience 

with two references (For Executive Master in Leadership, 

Strategy and Innovation programme only)

• 1 passport-sized photograph

• Programme application fee

Please note that the application is not complete without all the items 
stated above. As the programme involves regular use of internet, email 
and other online resources, students must possess a personal computer 
and have an internet connection to access materials electronically from 
the university and to participate in appropriate pedagogic interaction.

The Master of Professional Accounting programme accepts the 
following qualifications:

• A Bachelor’s Degree or higher.

• Other equivalent qualifications with relevant working experience 

will be assessed on case-by-case basis.

Application
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Closing Dates

Application deadlines for each term intake are contained in the 

application forms. Usually, the University takes about 2 weeks to 

process each application.

Therefore, it is advisable for potential students to apply for 

admission at least 2 weeks before the start of each intake.

Who to Contact

Murdoch University and Kaplan Higher Education reserve the right to alter, amend or delete any programme fee, programme, admission requirement, 
mode of delivery or other arrangements without prior notice.

The information contained in this brochure is correct at time of printing (July 2018).

Murdoch University CRICOS Provider Number 00125J

UEN 199409389H 
Validity: 20/05/2018-19/05/2022

 

UEN 198600044N 
Validity: 17/08/2018-16/08/2022

Study Loans*

You can finance your programme fees through study loans with 

affordable monthly instalment payments.

Study loans are available with most banks and financial 
institutions. Interested candidates may contact:

Maybank     
OCBC Bank 

*Only applicable for local students.

: 1800 629 2265    www.maybank.com.sg
: 1800 363 3333    www.FRANKbyOCBC.com/eduloan

Admission to the Programme

Participants are selected on the basis of the unique qualities each 

will bring to the group as a whole.

A blending of diverse backgrounds creates opportunities for 

participants to benefit from the experience and perspective 

of others.

For Full-time programmes, the complete 
application package should be sent to:

Director, Murdoch University 
Postgraduate Programmes
Kaplan Higher Education Academy
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

For Part-time programmes, the complete 
application package should be sent to:

Director, Murdoch University 
Postgraduate Programmes
Kaplan Higher Education Institute
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

For information on Murdoch University’s programmes, please 

contact:

Telephone
Facsimile
Email Address
Kaplan Website
Murdoch Website

: 6733 1877
: 6225 3605
: info.sg@kaplan.com
: www.murdochmasteratkaplan.com.sg
: www.murdoch.edu.au



Kaplan City Campus @ Wilkie Edge 8 Wilkie Road Level 2, Singapore 228095

Kaplan City Campus @ PoMo 1 Selegie Road Level 6, Singapore 188306

6733 1877 info.sg@kaplan.com

/KaplanSingapore MurdochmasterAtKaplan.com.sg


